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	Present work responsibility
	Working as Assistant Professor in the Marketing Department, College of Business Administration (CBA), King Saud University(KSU), Riyadh From December, 2009.

Working as head Quality and accreditation unit, Marketing department, from Feb 2013. 
Assistant guide for Mr.Mohamad Salem (Ph.D. scholar Marketing department)

	Past work 
responsibility

Industry Experience

Consulting Experience
	Worked in a three member firefighting committee for Quality and accreditation unit, CBA from Jan to April 2014.

Worked as member in quality and accreditation unit, Marketing department, CBA-KSU from Oct, 2010 to Jan 2013.

Worked as Sr.Faculty member (Asst.Prof) for Icfai School of Marketing Studies, Hyderabad From June 2008 to November 2009.

Was visiting Faculty for IRSC(Icfai Research Staff College) Ph.D. courses from December 2008 to November 2009.     
Was visiting Faculty for BITS Pilani-CDC Delhi, Executive MBA Program from June, 2008 to November 2009. 
Worked as Associate Editor for IJMR (Icfaian Journal of Management Research) December 2008 to November 2009.
Was visiting faculty for IIPM Hyderabad for the academic year 2005 and 2006. 

Worked as Asst. Professor, Department of Business Management, 

A .V. college, Osmania University, Hyderabad, for a period of seven and half years since December 2000 to May 2008. 

Worked as Asst. Professor  in Department of Business management, Sai Krishna M.B.A college Osmania University for a period of Two years. February 1999 to December 2000.

Worked  with Tata Libert Hyderabad for a duration  of  One year as Sales officer. January 1998-Feb1999

Worked as Consultant to “Core Business Solutions (P) Ltd, Bangalore for 2005 and 2006.


	Educational Qualifications 
Ph.D.

MBA ( Marketing )

PGD-MISCA (Management Information Systems in Computer Applications)

MBA (Finance)

NET (National Eligibility test)

SLET (State level Eligibility test)

Pre-Ph.D. examination
	Department of Business Management, Osmania University has awarded Ph.D. for the thesis titled “A Study on Effectiveness of Customer Relationship Management(CRM) in Select Industries”                                                                  on 28th, February 2008.                                          

Completed Masters in Business Administration from Kakatiya                      University 1996-1998 with Ist division, Specialization : Marketing
   

Completed PG-MISCA from Osmania University  1995-1996 with Ist division

Completed Masters in Business Administration from Dr.B.R.Ambedkar open university 1995-98 parallel MBA                                                                  course. Specialization: Finance

1) Qualified NET in June 2002 in Management subject conducted by

     University Grants Commission. India.

2) Qualified NET in Dec 2002 in Management subject conducted by

     University Grants Commission, India.

Qualified SLET in Jan 1999 in Management subject conducted by                                                                    

Andhra Pradesh College Service Commission, India.

Obtained Second highest marks in the Pre-Ph.D. examination  conducted by Osmania University, Hyderabad, India, In May 2004.




Research Work 
	Publishing organization
	Paper Title
	  Year & Date

	1. Presented a research paper in two day National Seminar on “CRM : A Key to Corporate Success”,  held at University of Hyderabad(Central University).
	Sales Management In CRM Era : Some Implications of Relationship Management            


	               2001

            Nov 8-10

       At Hyderabad

	2. Presented a research paper in AIMS(14th Annual Management Education ) held at AMITY Business school.
	Global Markets :   Emerging Issues and Strategies.
	              2002 

        August 23-25

       At New Delhi

	3. Published a research paper in Indian Journal of Marketing, volume XXXII .
	Creating Competitive Advantage through Products, People and Process.
	               2003

            October

	4. Presented research paper in Two day National Seminar on Paradigm shifts in Financial Markets and Marketing Concepts organized by A.V.P.G.Centre, Hyderabad
	Customer Relationship Management : A Cost and Benefit Analysis of CRM Implementation.
	              2005 

         September 

         9th and  10th 

      At Hyderabad

	5. Presented research paper in the Two Day International Conference held on

 ( Jan 9th & 10th  ,2006 ) organized by Research Development Institute,  Jaipur 
	Five Rules of CRM for Competitive Advantage

	                 2006

             January 

           9th and 10th

              At Jaipur

	6. Presented research paper in the Three Day International Conference held on Jan 5th to 7th, 2007, organized by ICFAI Business school, Ahmedabad.
	Measuring the Key Factors of Customer Relationship Management : Customer(Dealer) Satisfaction, Customer Retention and Loyalty in Cement Industry
	                2007

             January  

         5th, 6th and 7th
       At Ahmedabad

	7. Presented research paper in the Two day National Conference held on July 5th to 6th, 2007, organized by IPE, Hyderabad.
	Investigating the Antecedent factors of online shopping among BPO and IT employees
	               2007

      July 5th and 6th 

       At Hyderabad

	8. Presented a research paper in the three day International conference to be held from Dec 27th to 29th, 2007. Organized by ICFAI Business school, Ahmedabad.
	A      A Study on Opportunities and 

         Challenges for Indian Financial  

           Services  Sector in Globalized  

           Context


	                 2007

             December  

      27th, 28th and 29th

         At Ahmedabad

	9. Submitted for evaluation a research paper to the International research paper contest organized by MIT, USA (Machesuttes institute of Technology)

first prize = Rs.100000, second prize = Rs.75000, third prize = Rs.50000.
	A Study on Competitive Advantage Through Marketability of Integrated Public Services(e-Seva) for the Citizens of Andhra Pradesh


	I got an e-mail from MIT stating my paper is one among the outstanding papers. But was not selected for the top three papers. 

	11. Presented a Research paper in a one day seminar organized by Department of Business management, Osmania University on 15 December, 2007.
	A Study on Effectiveness of Customer Relationship Management practices among select Multinational Banks
	                2007

        15th December

        At Hyderabad

	12. Presented a research paper in the three day National conference held from March 22nd to 24th, 2008. Organised by IIM Ahmedabad and ORSI. Published in the book title “Management Science and Practice – 2008” with ISBN: 978-81-8424-668-1
	“Segmented Maximization of Resource dimension: Investment, using Linear programming for the Implementation of Integrated Information Technology(IT) in Small and Medium Scale Industries”.
Full Paper got selected for printing in the conference proceedings after peer review for five months, recommended changes are intimated to me, as per this I have made changes I have sent the final paper for print and communication regarding this is intimated to me in the month of September, 2008. 
	               2008

   22nd to 24th March

     At Ahmedabad

	13. Presented full paper at IBS Hyderabad two day international conference on Marketing and Business strategy.
	Title of the paper is “Developing Integrating Communication Technologies(ICT’s) in Small and Medium Enterprises(SME’s) of India for creating competitive advantage in the context of globalization”


	2009

5-6, January

	14.Published a paper in the International Journal of Marketing Studies
	Title of the paper is “ Measuring Commuters’ Perception on Service Quality Using SERVQUAL in Public Transportation”
	February, 2011
Vol. 3, No. 1

	15 Published a paper in the International Review of Business and Social Sciences
	Title of the paper is “ MULTIDIMENSIONAL ISSUE OF BRAND IMAGE”
	August 2012,

Vol. 1, No. 9 

	16. Published a paper in the Research Journal of International Studies
	Title of the paper is “Structuring Brand Image with Value, Quality and Awareness Moderated by Perceived Fitness: A Cross Cultural Study”
	April 2013 
“26th  Issue”, 

	17. Presented full paper at IBS Hyderabad two day international conference ICOMBS
	Title of the paper is “IT adoption by large retail stores : A strategy edging out medium retailer”
	2012
10-11, May



	18. Presented full paper at IBS Hyderabad two day international conference ICOMBS
	Title of the paper is “A study on customer satisfaction of e-CRM activities among Saudi banks”
	2012

10-11, May



	19.Presented a paper at King Saud University (KSU), College of Computer and Information Sciences (CCIS) Fourth National Symposium on Informatics. The theme for this Symposium is information technology and People with Special Needs (PwSN)
	Title of the paper is “Marketing and Branding knowledge and skills of sensory disabled in the globalized labor market – a tool to measure the success of integrated communication technologies: A multi-disciplinary study”
	2013

23-25, April



	20. Published a paper in International Journal of Commerce and Management
	Title of the paper is “Do the Subcomponents of Country of Origin Trigger Purchase Intentions ?”
	2015
Vol.25, No.4

	21. Published a paper by Global Journal of Health Sciences
	Title of the paper is “Anti-Smoking Environment: A perspective from Murray’s psychogenic needs theory”
	2014

Vol. 6, No. 1

	22.Published a paper in Journal of American Academy of Business 
	Title of the paper is “Environmental Purchasing: From the Perspective of Claims, Involvement, and Societal Structure
	March, 2014

Vol. 19, No. 2

	23.Published a paper in the International Journal of Business and Social Science
	Title of the paper is “Optimization-Maximization of Marketing Information systems in Small and Medium enterprises : A Linear Programming Approach”
	June, 2014

Vol. 5, No. 7

	24.Completed 100% work on a case study
	Area of work : Retailing industry in Saudi Arabia
	Will be published in a Marketing journal in this academic year 2015-16

	25.Published a paper in the  International Business Research
	Title of the paper is “Service Quality Performance Scale in Higher Education: Culture as a New Dimension”
	March 2015
Vol. 8, No. 3


Review of Thesis: 

1.Reviewed Ph.D. thesis titled “A STUDY OF CONSUMERS’ RETAIL FORMAT CHOICE AND PATRONAGE BEHAVIOUR IN FOOD & GROCERY RETAILING (WITH SPECIAL REFERENCE TO NEIGHBOURHOOD KIRANA STORES AND SUPERMARKETS IN THE TWIN CITIES OF HYDERABAD & SECUNDERABAD)”  from Acharya Nagarjuna University as external reviewer. August 2012.
2.Reviewed Ph.D. thesis titled “IMPACT OF LEVEL OF SEX APPEAL IN PRINT ADVERTISING ON BRAND RECALL - A STUDY WITH REFERENCE TO SELECTED PRODUCTS” from Acharya Nagarjuna University as external reviewer. November 2012.

Scientific Committee CBA 
Was member in the scientific committee College of Business Administration, King Saud University which organized its first international conference titled “The Role of Business Schools in the Context of Contemporary Challenges and Issues”. Designed the conference brochure in English and also reviewed two research papers in Marketing area.

FDP/QIP/ training programs attended
· Participated in FDP program conducted by  CBIT, Osmania University on Marketing, from 18th December 2000 to 18th January 2001.

· Participated in One-day workshop on Management Education and Information Technology – Trends and Issues on April 7, 2001.

· Participated in QIP program on Sales Force and Distribution Channels Conducted by MDI Gurgaon, during November 19-23, 2001.

· Participated in Two International Seminars on Technology Management by CII in 2003 and 2004 respective years.

· Participated in Post-lunch workshop on “Research Methods in Marketing” conducted by Prof. Rao Unnava, Ohio University, Organized by Dhruva College of Management in month of November 2006.

· Participated in FDP program conducted by IPE(Institute of Public Enterprise) on “Marketing Management Instruction : Usage of Effective Pedagogical Methods”  from 12th March to 24th March 2007.
· Participated in training sessions on pedagogy and course design and evaluation methodology organized by Deanship of skills development, King Saud University from 10th October to 11th October 2011.

· Participated in training session on Blackboard organized by Deanship of e-learning, King Saud University on 14th March 2012.

· Participated in a work-shop on “Case studies for Business Administration” organized by Deanship of skills development, King Saud University from 6th to 7th April, 2014.
· Participated in a seminar on “Teaching Effectiveness” organized by AACSB at King Saud University, from 15-17 December, 2014.
AWARDS 

1. Awarded best faculty member College of Business Administration, King Saud University for “Teaching Effectiveness and delivery” – Academic year 2014-15.
CASE TEACHING 
Following cases were used in course delivery in the last two semesters/ academic year 2014-15.
	Sales MKT 303
	1.Women’s salesforce at Tupperware
2.Xerox- Restructuring the Sales organization

3.Novartis – Managing the Salesforce

	Global Marketing  MKT 304
	1.Kodak versus Fuji Rivalry

2.Wal-Mart struggles in Japan

3.Pepsi’s entry in India :  A Case on Globalization

	Supply Chain Management   BUS 372
	1.Zara’s Supply Chain Management Practices

2.Nordstrom perpetual inventory system
3.General Motors global supply chain management

	Strategic Marketing   MKT 410
	1. The Marketing planning of IKEA
2. Marketing of EU-Rail

3. Apple computers – The reseller conflict

	International Business Management  MBA 549
	1.Toyota’s Globalization Strategies

2.IKEA Global Business Strategies
3.DELL’s Problems in China

	Strategic Marketing Planning MBA 551 (*** This course was taught by case based methodology 100%  ***)
	1.Gillette: Product and Marketing Innovation
2.Sigma Marketing: Innovation in a Changing     Environment
3.Mattel: Overcoming Marketing and Manufacturing Challenges
4.FedEx: Building a Global Distribution Powerhouse
5.The Home Depot, Inc
6.Best Buy Inc.-Dual Branding in China

7.IKEA Looks to Further Penetrate the U.S. Market


Regards   
(KOKKU.RANDHEER, M.B.A, Ph.D.)
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