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	 MGT 101 – Principles of Management and Business 
Course Syllabus


	Instructor
	Dr. Talhat Alhaiou.      Office: 65 
http://fac.ksu.edu.sa/talhaiou/course/47255

	Office Hours

	Sunday, Tuesday and Thursday.    10:00 am - 11:00 am

Or by appointment.                               

	Book recommended
	Business Essentials by Ronald J. Ebert & Ricky W. Griffin - 9th global Ed. (2013) - Prentice Hall, New Jersey.


Course Descriptions
Principal of business and management is an introductory course designed for business administration students; and also for non-business majors. It provides the student an opportunity to survey the various fields of business. 

A wide variety of business topics are covered including: the general nature of business, types of business organizations, types of business ownership, managing, leading and motivating business organizations, managing human resources, the marketing of the business, money and financial institution, management information system, legal environment of business, International business, business procedures, and interrelationships between the phases of business. 

This course develops the administrative skills of students, and provides them with basic knowledge in the business and management field. The world that manager’s face has changed, is changing, and will continue to change. Business management is a dynamic subject and provides students with the best possible understanding of what it means to be a manager confronting change. 

Course Objectives:
· The primary objective is to give the student an understanding of basic business principles. 

· Familiarize students with the basic concepts of Business Administration 

· The concepts and processes of global business, entrepreneurship, management, marketing, information technology, and financial management will be discussed. 

· Another purpose of this course is to provide an opportunity for the student to learn first-hand about a business through the interview process. 

· Learning Outcomes 
· Upon completion of this course, the student should be able to: 
· Discuss how businesses achieve success by demonstrating ethical behavior. 

· Explain the strategies for business success in the global era. 

· Demonstrate the use of empowerment in management. 

· Describe the elements of customer-driven marketing. 

· Demonstrate the use of technology in business. 

Assessment

	Task
	Marks

	Major 1
	25

	Major 2
	25

	Quizzes 
	5

	Attendance and Participation 
	5

	Final Exam
	40

	Total
	100


Notes:

1. The structure of the marks may change depending on circumstances.

تعليمات هامة : 
1 ـ  على الطلاب الانتظام في حضور المحاضرات ، علماً بأن الطالب سوف يحرم من دخول الامتحانات إذا بلغت نسبة غيابه لدى أستاذ المقرر 25% فأكثر. 
2 ـ لا توجد اختبارات بديلة الا في حالة  تقديم عذر رسمي معتمد لدى إدارة الكلية  . 
3. على الطلاب الالتزام بالتاريخ المحدد لتسليم الواجبات و لا تقبل الواجبات بعد التاريخ المحدد مهما كان العذر المقدم .   
 4. يمنع استخدام الموبايل  اثناء المحاضرات و على الطالب اغلاق الموبايل أثناء المحاضرة. 

5. على الطالب الالتزام بالحضور في الوقت المحدد للمحاضرة تماماً , لأن التأخر بالحضور يسبب الازعاج لكل من الأستاذ و الطلاب ,  و سوف يعتبر التأخر لمرتين غياب كامل . 
6. يمنع اصطحاب المأكولات  و المشروبات الى داخل القاعة و يستثنى "الماء" فقط لا غير .    
7.  يمنع على الطالب الحضور في غير موعد محاضرته إلا بموافقة مسبقة من مدرس المادة . 

ــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ

مع تمنياتي للجميع  بالتوفيق و النجاح 
د. طلحت المحمد الحيو

